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Abstract

Nowadays, consumers look at food products not only as ways to satiate hunger, but also as means of improving their healthiness or, at
least, a general feeling of healthiness. Modern consumer trends focus on choosing foods that, beyond nutritional value, also bear some
kind of health-enhancing properties. Therefore, markets, industrials, academics, and consumers must all come together to build a
successful market in the health and wellness food products sector. This chapter discusses different perspectives on this relation, starting
from the functional foods markets and moving on to different motivators for purchasing and consuming healthy foods, When the
consumers have the possibility of making well-informed food choices, this is pivotal, since it contributes decisively to general public
health. It is only through the cooperative work of all partners involved, from the concept to successful marketing of health-promoting
food products, that the food sector is able to grow in a sustainable way,
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